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Communication at UCSD is a field of study
which emphasizes the role of different technolo-
gies of communication, from language, to 
television, to the Internet, in mediating human
experience. It draws from such social science dis-
ciplines as anthropology, psychology, sociology,
and political science, and from the humanities
and fine arts, including theatre, literature, and
visual arts. Communication students will develop
a critical awareness of the communicative forces
that affect their everyday lives.

The communication major is not designed 
as a training program in advertising, journalism,
production, or public relations. It provides stu-
dents with a solid liberal arts background neces-
sary for graduate studies in communication and
other disciplines, and for professional work in a
number of communication-related fields, includ-
ing primary and secondary education.

Though the emphasis of the major is not a
technical one, the faculty in the Department of
Communication believe that students will develop
a deeper understanding of how communication
works by exploring firsthand the capabilities and
limitations of a variety of media; students, there-
fore, will have the opportunity to conduct part of
their studies in video, writing, theatre performance,
or computer communication.

Within the Department of Communication
curriculum are three broadly defined areas of
study: Communication as a Social Force, Com-
munication and Culture, and Communication
and Human Information processing. Students
take courses in each of these areas.

Communication as a Social Force
How are social systems affected by communi-

cation technology? What is the social organiza-
tion of the communication industries? How is 
the information presented by the media related
to the characteristics of the intended audiences?
How do media fit into the power structure of
societies? Courses in this area address such
questions. Students analyze mass communica-
tions, the development of telecommunication
and information technologies, and the political
economy of communication institutions both at
home and abroad.

Communication and Culture
Film, music, advertising, art, theater, ritual, liter-

ature, and language are forms of communication
which embody cultural beliefs of the societies
from which they come. These media can influ-
ence and bring about changes in social behavior,
styles, and traditions. At the same time, individu-
als and groups can reshape the media. Students
will study the social production of cultural
objects, the cultural traditions that shape their
form and content, and various approaches to
interpreting or “reading” television, film, newspa-
pers, language, rituals, and other forms.

Communication and Human
Information Processing

How do people turn concepts and ideas into
messages? What is the process by which people
receive and respond to those messages? Each
medium—whether it is language, writing, or
electronic media—has different properties that
change the way people create and comprehend
messages. The impact of television on the indi-
vidual, the effect of literacy on individuals and
on cultures, the ways that concepts are transmit-
ted in film, and the means by which computers
expand communication potentials are examples
of topics investigated in this area.

The Communication Major

Degree offered: Bachelor of Arts

The major consists of two lower-division
courses and fourteen upper-division courses.
None of the major courses may be taken on a
Pass/No Pass basis.

Lower-Division

*COGN 20: Introduction to Communication
COGN 21: Methods of Media Production

Upper-Division

*COSF 100: Introduction to Communication 
as a Social Force

*COCU 100: Introduction to Communication 
and Culture

*COHI 100: Introduction to Communication 
and Human Information Processing

*COGN 150: Senior Seminar in Communication

One media methods course

Three courses beyond the introductory courses:
(one must be chosen from each of the cate-
gories: COSF, COCU, and COHI)

Six upper-division communication electives

* These courses must be taken at UCSD.

Note: If students choose to do a 198, 199, or 197
note the following. COGN 198, 199, 197 grading
option is Pass/No Pass and only ONE may be
applied to the major to satisfy an upper-division
elective. AIP 197 must be petitioned for approval
for the major.

 



activity. The graduate curriculum is organized
around three perspectives: 1. Communication 
as a Social Force, 2. Communication and Culture,
and 3. Communication and the Individual.
Communication as a Social Force deals with the
history and political economy of mediated com-
munication and the study of the media as social
institutions. The department is particularly strong
in the areas of telecommunications, regulation,
and information studies. Special interests include
the increasing importance of information and
information technologies in American society
and the global consequences of media practices.
Communication and Culture involves the analysis
of culture, using traditions from literature, folk-
lore, history, sociology, and anthropology to focus
on the social construction of interpretation and
meaning. Special interests include the study of
broadcast news, print journalism, commercial
entertainment, and live performances as commu-
nicative systems. The department is particularly
strong in the areas of popular culture, political
culture, and the relationship of nature to culture.
Communication and the individual involves
examination of the individual as socially consti-
tuted through language and other media. Special
interests include computer-mediated interaction,
the effects of specified media practices on indi-
vidual consciousness, and the language and cul-
ture of the deaf community. The program also
emphasizes a production component in which
students test theory in practical implementa-
tions. Some faculty and student interests bridge
the components of the curriculum. Faculty
research interests that do so include concepts of
person and mind, communication and collective
memory; relations of language, power and cul-
ture; gender and cultural forms; telecommunica-
tions and information studies and
communication and technology in the work
place.

Ph.D. Requirements

1. 200A-B-C (Introduction to the Theory of
Communication as a Social Force,
Communication and Culture, and
Communication and the Individual).

2. 294, The History of Communication
Research.

Residency Requirement
Students are required to complete at least 

ten classes of their overall work in the major at
UCSD. Following are the communication classes
required to be taken at UCSD. See your college
adviser for further residency requirements.

COGN 20: Introduction to Communication
COGN 21: Methods of Media Production
COSF 100: Introduction to Communication 

as a Social Force
COCU 100: Introduction to Communication 

and Culture
COHI 100: Introduction to Communication 

and Human Information Processing
COGN 150: Senior Seminar 
One COCU elective
One COHI elective
One COSF elective
One COMT elective 

Requirements for the 
Communication Minor
(Effective fall 1998)

The communication minor at UCSD is a social
science minor. None of the courses may be taken
on a Pass/Not Pass basis. Students are required to
take seven courses in communication as follows:

*COGN 20 (Introduction to Communication)

Two courses of your choice from the following
100’s:

*COSF 100 (Introduction to Communication 
as a Social Force)

*COCU 100 (Introduction to Communication 
and Culture)

*COHI 100 (Introduction to Communication 
and Human Information Processing)

*Four upper-division communication electives
within the areas of the chosen 100 classes.

*These courses must be taken at UCSD within the commu-

nication department.

Note: COGN 100, COGN 150, 197, 198, and 199
Media Methods, and courses outside of the
department may not be used as electives within
the minor.

The Honors Program

The Department of Communication offers 
an honors program to those students who have
demonstrated excellence in the communication
major. Successful completion of the honors 

program enables the student to graduate “With
Highest Distinction,”“With High Distinction,” or
With Distinction,” depending on performance 
in the program. The honors program requires an
application. Students wishing to be considered
need to include the following in their applica-
tion: one faculty adviser who supports their
admission to the program, a verified overall GPA
of 3.0 and a major GPA of 3.5, and a brief but
detailed description of the proposed research 
or creative project.

Applications will be reviewed by a faculty
committee, accepting students who meet these
criteria. Students who do not meet these criteria
but who have promising projects may be admit-
ted by special dispensation with strong faculty
endorsement and a letter of recommendation.
Once accepted into the Honors Program, stu-
dents are required to complete a two-quarter
course sequence, COGN 191A/191B in the fall
and winter quarters of their senior year. At the
end of the fall quarter, students will receive an 
IP grade report. This grade will change to the
final letter grade at the completion of the course
sequence in the winter quarter. This grade is
based on attendance in the seminars and suc-
cessful completion of the research paper or 
creative production.

The Graduate Program

The Department of Communication offers 
a program of study leading to the Doctor of
Philosophy degree. Communication at UCSD
seeks to combine modes of analysis from the
humanities and social sciences to explore the
history, structure, and process of communica-
tion. The graduate program is conceived as a
blending of the tradition of critical communica-
tion research with the empirical tradition of
American scholarship. The program does not
closely resemble any other communication
department in this country. It is related by sym-
pathy and interest to mass communication pro-
grams, but not by kinship. Historically, this
department grew out of an interdisciplinary
program jointly sponsored by the Departments
of Drama (currently, Theatre and Dance), Politi-
cal Science, Psychology, and Sociology. The
department retains strong ties to the depart-
ments and disciplines from which it developed.

The study of communication at UCSD places
major emphasis on historical and comparative
approaches to symbolically mediated human



COSF 125A-B. Civic Participation    (4)
What are the sources of political apathy and political
engagement? What are the variety of ways Americans
express civic involvement and political concern? Primary
focus will be on the contemporary United States, but
with substantial attention to comparative and historical
perspectives.COSF 125B is a continuation of  COSF 125A.
This will be run as a research seminar. Students will write
library-based or fieldwork-based empirical research
papers of 25-40 pages. Prerequisites: COSF 100 or consent
of instructor for COSF 125A. COSF 125A and instructor con-
sent for COSF 125B.

COSF 127. The Internet Industry    (4)
The political economy of the emergent Internet indus-
try, charted through analysis of its hardware, software,
and services components. The course specifies leading
trends and changing institutional outcomes by relating
the Internet industry to the adjoining media, telecom-
munications, and computer industries. Prerequisite:
COSF 100 or consent of instructor.

COSF 128. Cultural Industries    (4)
We examine how people interact with products of
popular culture, production of cultural goods by look-
ing at conditions in cultural industries. We examine
film, music, publishing, focusing on how production is
organized, what kind of working conditions arise, how
products are distributed. Prerequisites: COSF 100 or con-
sent of instructor.

COSF 132. History of U.S. Political Communication    (4)
Survey of the history of political communication in the
United States from the colonial period to the present.
Students will work on term papers in which they will
undertake original historical research. Prerequisites:
COSF 100, communication major.

COSF 134. Communication, Politics, and Citizenship 
in America    (4) 
(Formerly COCU 134.) Selected topics, both historical
and contemporary, on the public sphere, political par-
ticipation, and the meaning of citizenship. Topics may
include: voting practices, the role of political parties,
social and cultural dimensions of citizenship, and shifts
in public understanding of what counts as “political.”
The course may require five to ten hours of internship
work, arranged through the AIP office. See instructor
for further information. Prerequisite: COSF 100 or con-
sent of instructor.

COSF 139A-B. Law, Communication, and Freedom 
of Expression    (4-4)
An examination of the legal framework of the freedom
of expression in the United States. 139A covers the
fundamentals of First Amendment law through the
consideration of key cases in historical context. Prior
restraint, incitement, obscenity, libel, fighting words,
public forum, commercial speech, and hate speech are
some of the topics covered. 139B focuses on the law of
mass communication, examining the different legal
treatments accorded print, broadcasting, cable, and
common carriers. The decline of broadcast regulation,
the breakup of AT&T, the rise of new forms of mass
communication, and the question of the public inter-
est are of central concern. Prerequisites: 139A-COSF 100
or PS 40 or consent of instructor. 139B-COSF 100 or PS 40,
COSF 139A preferred.

COSF 140B. Comparative Media Systems: Europe    (4)
The development of media systems and policies in
Europe. Differences between European and American
journalism. Debates over the commercialization of tel-
evision. The role of media in post-communist societies

3. At least three methods courses from 
the 201 methodology sequence (see course
listings).

4. Four courses in communication history 
and theory (see course listings).

5. 280, Advanced Workshop in Communication
Media.

6. 296, Communication Research as an
Interdisciplinary Activity.

7. First-Year Exam and Evaluation: At the end 
of the spring quarter of the student’s first
year, the student must pass a comprehensive
written examination based on course work
completed during the first year.

8. Language Requirement: All students are
required to demonstrate proficiency in one
language other than their native language.

9. Qualifying Examinations: Before the end of
the fourth year the student must take and
pass an oral qualifying examination.The exam
will be based on two papers concerning two
of the subfields covered in the program.The
student will also present a separate disserta-
tion proposal at the examination. At this time,
the faculty will examine the proposal for
appropriateness and feasibility.

10. Teaching Requirement: In order to acquire
teaching experience, all students are required
to participate in the teaching activities of the
university for three academic quarters.

11. Dissertation: Acceptance of the dissertation
by the university librarian represents the
final step in completing all requirements for
a Ph.D. The dissertation committee must be
approved by the department chair and the
dean of Graduate Studies.

Departmental Ph.D. Time 
Limit Policies

Students must be advanced to candidacy by
the end of four years. Total university support
cannot exceed seven years. Total registered time
at UCSD cannot exceed eight years.

Student Advising
Faculty Graduate Adviser:
Brian Goldfarb, Ph.D.

Faculty Undergraduate Adviser:
Michael Schudson, Ph.D.

Undergraduate Student Affairs Advisers:

Bea Velasco
Jamie Lloyd

Graduate Program Coordinator:
Gayle Aruta

C O U R S E S

For course descriptions not found in the
2006–2007 General Catalog, please con-
tact the department for more information.

LOWER-DIVISION

General Communication

COGN 20. Introduction to Communication  (4)
An historical introduction to the development of the
means of human communication, from language and
early symbols through the introduction of writing,
printing, and electronic media, to today’s digital and
multimedia revolution. Examines the effect of commu-
nications media on human activity, and the historical
forces that shape their development and use. Offered
fall and spring quarters.

COGN 21. Methods of Media Production  (4)
This course explores fundamental technical and social
constraints shaping media production: light, optics,
electricity, news media technology, camera tech-
niques, basic editing languages, and aesthetic stan-
dards affecting production decisions. Satisfactory
completion of COGN 21 is required to obtain a “media
card.” Offered winter and spring quarters.

UPPER-DIVISION

Communication as a Social Force

COSF 100. Introduction to Communication as a Social
Force    (4)
A critical overview of areas of macro communication
and analysis, with special emphasis on the develop-
ment of communication institutions, including broad-
casting, common carriers, and information industries.
Questions regarding power, ideology, and the public
interest are addressed. Prerequisite: COGN 20. Offered
fall quarter.

COSF 123. Communication, Dissent, and Social
Movements    (4)
Emergence of dissent in different societies, and the
relationship of dissent to movements of protest and
social change. Movements studied include media con-
centration, antiwar, antiglobalization, death penalty,
national liberation, and labor. Survey of dissenting
voices from Tolstoy and Naomi Klein seeking to
explain the relationship of ideas to collective action
and its outcomes. Prerequisite: COSF 100 or consent of
instructor.

COSF 124. Black Women, Feminism, and the Media    (4)
In Africa and the U.S., black feminists point out that
their feminisms are different. Some black women who
challenge norms of female behavior insist they are not
feminist. We examine formal and informal black femi-
nisms, and the mass media as an arena of black femi-
nist struggle. Prerequisite: COSF 100 or consent of
instructor.



in Eastern Europe. Prerequisite: COSF 100 or consent 
of instructor.

COSF 140C. Comparative Media Systems: Latin America
and the Caribbean    (4)
The development of media systems and policies in
Latin America and the Caribbean. Debates over
dependency and cultural imperialism. The news
media and the process of democratization. Develop-
ment of the regional television industry. Prerequisite:
COSF 100 or consent of instructor.

COSF 14CXL. Foreign Language Discussion    (1)
Students will exercise advanced foreign language
skills to discuss materials and the correspondingly
numbered communication language foreign area
course. This section is taught by the course instructor,
has no final exam, and does not affect the grade in the
core course, COSF 140C. Prerequisite: concurrent enroll-
ment in COSF 140C.

COSF 141. History of U.S. Telecommunications    (4)
This course provides a sustained historical focus on the
developing social form and industry structure of U.S.
telecommunications, beginning with the Post Office.
Policy issues are regularly incorporated into readings
and discussions. Emphasis is placed on the emergence,
around the turn of the century, of the regulated,
national telephone network system dominated by
AT&T and its extension. Prerequisite: COSF 100 or consent
of instructor.

COSF 159. Work and Industry in the New Information
Economy    (4)
This course, a research seminar, examines the evolu-
tion of the so-called new information economy and
analyzes the transformation of patterns of work and
industrial organization. Students will be expected to
write a research paper, typically on some aspect of the
new economy in the San Diego-Tijuana region.
Prerequisite: upper-division standing or consent of
instructor.

COSF 160. Political Economy/Global Consumer 
Culture    (4)
This course critically examines social and economic
forces that shape the making of this new global con-
sumer culture by following the flows of consumption
and production between the ‘developed’ and ‘devel-
oping’ worlds in the 1990s. We will consider how con-
sumers, workers, and citizens participate in a new
globalized consumer culture that challenges older dis-
tinctions between the ‘First’ and the ‘Third World.’ In
this course, we will focus on the flows between the
U.S., Asia, Latin America. Prerequisite: COSF 100 or con-
sent of instructor.

COSF 161. Global Economy and National Identity    (4)
Examine the interplay of globalization as a discourse
and set of practices focusing on free movement of
commodities and ideas, nationalist fragmentation
marked by ethnic rivalry and identity conflict, seeks to
examine those places where dualism is most pro-
nounced. Prerequisite: COSF 100 or consent of instructor.

COSF 171A. American News Media    (4)
(Same as Soc 165A.) History, politics, social organiza-
tion, and ideology of the American news media. SF
171A surveys the development of the news media as
an institution, from earliest new newspapers to mod-
ern mass news media. SF 171B deals with special top-
ics, including the nature of television news, and with
methods of news media research, and requires a
research paper. Prerequisite: COSF 100 for COSF 171A;

COSF 171A is required for COSF 171B.

COSF 172. The Cultural Politics of Sport    (4)
Examine sport as play, performance, competition, an
arena where there are politics, culture, power, identity
struggles. Establishing the social meanings of sport,
we address: ethics, race, class, nation, gender, body, sci-
ence, technology, entertainment industries, com-
merce, spectatorship, consumption, amateurism,
professionalism. Prerequisite: COSF 100 or consent of
instructor.

COSF 175. Advanced Topics in Communication: Social
Force    (4)
Specialized study in communication as a social force
with topics to be determined by the instructor for any
given quarter. Past topics include information as a
commodity and book publishing. May be repeated for
credit three times. Prerequisite: COSF 100 or consent of
instructor.

COSF 180. Political Economy of Mass 
Communications    (4)
The social, legal,and economic forces affecting the evo-
lution of mass communications institutions and struc-
ture in the industrialized world. The character and the
dynamics of mass communications in the United States
today. Prerequisite: COSF 100 or consent of instructor.

COSF 181. Political Economy of International
Communications    (4)
The character and forms of international communica-
tions.Emerging structures of international communica-
tions. The United States as the foremost international
communicator. Differential impacts of the free flow of
information and the unequal roles and needs of devel-
oped and developing economies in international com-
munications. Prerequisite: COSF 100 or consent of instructor.

COSF 183. The Politics of World Music    (4)
What is “world music?” How, where, and why did it
come into being? Is it a naturally occurring category
of music? What makes it distinct from other music? We
critically examine history of world music, analyzing
how it is produced, circulated, and consumed. Prereq-
uisite: COSF 100 or consent of instructor.

COSF 184. The Mass Media and Politics in Africa    (4)
This course will critically examine the role of the mass
media in Sub-Saharan Africa in the areas of colonial
rule, nationalist struggles, authoritarianism, and popu-
lar movements. It will examine general trends region-
ally and internationally, as well as individual national
cases, from the early twentieth century to the Internet
news services of the information age.

COSF 185. Gender, Labor, and Culture in the Global
Economy (4)
Course examines the ways in which women participate
in the global economy as the producers of consumer
products and of cultural goods like entertainment and
information. It also examines power as it relates to
women’s labor in producing such material and cultural
goods. Prerequisite: COSF 100 or consent of instructor.

COSF 186. Film Industry    (4)
A study of the social organization of the film industry
throughout its history, addressing such questions as
who makes films, by what criteria, and for what audi-
ence. The changing relationships between studios,
producers, directors, writers, actors, editors, censors,
distributors, audience, and subject matter of the films
will be explored. Prerequisite: COSF 100 or consent of
instructor.

Communication and Culture

COCU 100. Introduction to Communication and 
Culture    (4)
Processes of communication shape and are shaped by
the cultures within which they occur. This course
emphasizes the ways in which cultural understand-
ings are constructed and transmitted via the variety of
communication media available to members. A wide
range of cultural contexts are sampled, and the differ-
ent ways that available communication technologies
(language, writing, electronic media) influence the cul-
tural organization of people’s lives are analyzed.
Prerequisite: COGN 20, or HDP 1, or consent of instructor.
Offered winter quarter.

COCU 108. Visual Culture    (4)
How visual images contribute to our understanding of
the world and ourselves. Theoretical approaches from
media studies, art history, gender studies, and social
theory will be used to analyze cultures of science, art,
mass media, and everyday life. Prerequisite: COCU 100
or consent of instructor.

COCU 110. Cinema in Latin America    (4)
Analysis of the changing content and sociopolitical
role in Latin America of contemporary media, includ-
ing the “new cinema” movement, recent develop-
ments in film, and popular television programming,
including the telenovela. Examples drawn from
Mexico, Brazil, Cuba, and other countries. Prerequisite:
COCU 100 or consent of instructor.

COCU 120. The Problem of Voice    (4)
This course will explore the problem of self-expression
for members of various ethnic and cultural groups. Of
special interest is how writers find ways of describing
themselves in the face of others’ sometimes over-
whelming predilection to describe them. Prerequisite:
COCU 100 or consent of the instructor.

COCU 123. Black Women Filmmakers    (4)
Students examine film and video media produced by
black women filmmakers worldwide. This course will
use readings from the writings of the filmmakers
themselves as well as from film studies, women’s stud-
ies, literature, sociology, and history. Prerequisite: COCU
100 or consent of the instructor.

COCU 124. Documentary History and Theory    (4)
Lecture and discussion course in the history of nonfic-
tion film and video. Through film and written texts we
survey the nonfiction film genre, considering techno-
logical innovations, ethical issues, and formal move-
ments related to these representations of the “real.”
Students write a research paper in lieu of a final.
Prerequisite: COCU 100 or consent of instructor.

COCU 125. How to Read a Film    (4)
The purpose of this course is to increase our awareness
of the ways we commonly interpret or make under-
standings from movies and to enrich and increase the
means by which one can enjoy and comprehend
movies.We will talk about movies and we will explore a
range of methods and approaches to film interpreta-
tion. Readings will emphasize major and diverse theo-
rists, including: Bazin, Eisenstein, Cavell, and Mulvey.
Prerequisite: COCU 100 or consent of instructor.

COCU 126. African Cinema    (4)
Initiate a higher level of film literacy, sharpening, gen-
erating thoughtful criticism as it relates to world cin-
ema, to foster a collaborative sense of a film/media



and issues, consider some of the historical as well as
contemporary debates within western feminist
thought, and develop tools of analysis for future work.
Prerequisite: upper-division standing.

COCU 139. Reproductive Discourse and Gender    (4)
In this course we will examine as a problem of discourse
and culture the controversies surrounding the develop-
ment and use of the new technologies of human genet-
ics and reproduction. Of particular interest will be the
way in which these new technological practices and
processes test, erode, or undermine traditional under-
standing of “human nature” and relationship while
enforcing traditional understanding of gender.
Prerequisite: COCU 100 or CGS 2A or 2B or consent of
instructor.

COCU 140. Television, Culture, and the Public    (4)
How and what does television communicate?
Emphasis will be on contemporary U.S. television
programming, placed in comparative and historical
context. Special topics may include:TV genres;TV and
politics; TV and other media. Frequent in-class
screenings. Prerequisite: COGN 20 or consent of the
instructor.

COCU 141A. Media and Technology: Global Nature,
Global Culture    (4)
Considers globalization’s impact on concepts of nature
in and through media texts, information systems, cir-
culation of consumer goods and services, the emer-
gence of global brands, science, health initiatives,
environmental media activism, technology transfer in
the twentieth and early twenty-first centuries. Prere-
quisite: COSF 100 or COCU 100 or COHI 100 or consent of
instructor.

COCU 141B. Media and Technology: Gender and
Biomedicine    (4)
From historical and cultural aspects of media, informa-
tion, imaging technology use in biomedical research,
clinical care, health communication to constructions of
gender, and identity.We approach the subject through
audiovisual texts and writings from fields including
science and technology studies and cultural studies.
Prerequisite: COSF 100 or COCU 100 or COHI 100 or con-
sent of instructor.

COCU 141C. Media and Technology: Disability    (4)
Cultural and historical ways of defining and under-
standing disability relative to communication and
assistive technologies, including the impact of digital
technologies and the Americans with Disabilities Act.
Use of audiovisual texts and writings from fields
including science and technology studies, and cultural
studies. Prerequisite: COSF 100 or COCU 100 or COHI 100
or consent of instructor.

COCU 142. Holocaust Discourse    (4)
Legal, visual, historical, cultural discourses and debates
that contribute to represent the Holocaust as a coher-
ent and cohesive event, and as a touchstone of moral
and political discourse in the U.S., entailing powerful
stories about pluralism, tolerance, democracy, human
rights, and justice. Prerequisite: COCU 100 or consent of
instructor.

COCU 148. Communication and the Environment    (4)
Survey of the communication practices found in envi-
ronment controversies. The sociological aspects of
environmental issues will provide background for the
investigation of environmental disputes in particular
contested areas, such as scientific institutions, communi-
ties, work-places, governments, popular culture, and the
media. Prerequisite: COCU 100 or consent of instructor.

COCU 160. Performance and Cultural Studies    (4)
Explores performance as a range of aesthetic conven-
tions (theater, film, performance art) and as a mode of
experiencing and conveying cultural identity. Texts
include critical writing from anthropology, psychology,
linguistics, media studies as well as film/video, play
scripts, live performance. Prerequisite: COCU 100 or con-
sent of instructor.

COCU 162. Popular Culture    (4)
An overview of the historical development of popular
culture from the early modern period to the present.
Also a review of major theories explaining how popu-
lar culture reflects and/or affects patterns of social
behavior. Prerequisite: COGN 20 and COCU 100 or consent
of instructor.

COCU 164. Representing Race, Nation, and Violence in
Multicultural California    (4)
How does media representation of race, nation, and
violence work? Taking multicultural California as our
site, we will explore how social power is embedded in
a variety of visual texts, and how media not only rep-
resents but also reproduces conflict. Prerequisite: COCU
100 or consent of instructor.

COCU 165. History, Memory and Popular Culture    (4)
What role does popular culture play in shaping and
creating our shared memory of the past? The course
examines diverse sources such as school text books,
monuments, holidays and commemorations, muse-
ums, films, music, and tourist attractions. Prerequisite:
COCU 100 or consent of the instructor.

COCU 166. Cartoons    (4)
This class relates cartoon programming for children to
the history of western childhood and the contempo-
rary American culture of the child. While other classes
may deal with the effects of television on children, this
one is designed to encourage students to review the
long-standing western traditions of hope and fear
associated with children that shape these concerns.
Prerequisite: COGN 20 and COCU 100 or consent of the
instructor.

COCU 168. Latino Space, Place, and Culture    (4)
Develop a critical understanding of the history, poli-
tics, and poetics of the Latino barrio as a distinct urban
form. Course covers key concepts such as the produc-
tion of space, landscapes of power, spatial apartheid,
everyday urbanism, urban renewal, and gentrification.
Prerequisite: COCU 100 or consent of instructor.

COCU 169. Domination and Resistance    (4)
Explores theories and narratives of cultural power, con-
temporary practices of resistance. Texts from a wide
range of disciplines consider how domination is
enacted, enforced, and what modes of resistance are
employed to contend with uses and abuses of political
power. Prerequisite: COCU 100 or consent of instructor.

COCU 170. Advertising and Society    (4)
Advertising in historical and cross-cultural perspec-
tives.Topics will include the ideology and organization
of the advertising industry; the meaning of material
goods and gifts in capitalist, socialist, and nonindus-
trial societies; the natures of needs and desires and
whether advertising creates needs and desires; and
approaches to decoding the messages of advertising.
Prerequisite: COCU 100 or consent of instructor.

COCU 175. Advanced Topics in Communication:
Culture    (4)
Specialized study in communication and culture with
topics to be determined by the instructor for any given

community at UCSD where barriers between the film-
maker and audience are broken down and dialogue
occurs. Prerequisite: COCU 100 or consent of instructor.

COCU 127. Folklore and Communication    (4)
Folklore is an important variety of noncommercial
communication in societies dominated by commer-
cial media. A source of alternative understandings,
folklore is characterized by particular styles, forms,
and settings. This course introduces a wide range of
folklore genres from different cultures and historical
periods, including oral narrative, material folk arts, dra-
mas, and rituals. We will pay special attention to the
relation between expressive form and social context.
Sources include folklore texts, ethnographies, per-
formances on film and videotape, novels, autobiogra-
phies, and student observations and experiences.
Prerequisite: COCU 100 or consent of the instructor.

COCU 128. Folklore and Mass Media    (4)
Local personal, vernacular, and oral traditions coexist
with and influence the mass-produced, mass-mediated
culture of the late twentieth century.This course exam-
ines the history of this influence,using materials such as
oral histories, life stories, urban legends, and soap
operas to explore the conjunctions of folklore and com-
mercially produced entertainments in everyday social
life. Prerequisite: COCU 100 or consent of the instructor.

COCU 129. Public History and Museum Studies    (4)
This course will explore the role that “public history”—
history as created for general audiences—plays in
communicating cultural and national identities by
examining museum exhibitions, their controversies,
and how material objects mediate interpretations of
the past. Prerequisite: COCU 100 or consent of instructor.

COCU 130. Tourism: Global Industry and Cultural  
Form    (4)
The largest industry in the world has far-reaching cul-
tural ramifications. We will explore tourism’s history
and its contemporary cultural effects, taking the per-
spective of the “toured” as well as that of the tourist.
Prerequisite: COCU 100 or consent of the instructor.

COCU 132. Gender and Media    (4)
This course examines the work of women artists and
the history of the representation of women in the
media, from the beginnings of cinema to the present,
and offers a basic introduction to feminist media the-
ory. It focuses on the representation of gender, and
narrative and experimental strategies used by women
media makers, and the role of the female spectator.
Prerequisite: COCU 100 or consent of the instructor.

COCU 136. Concepts of Freedom     (4)
This course examines some of the changing cultural,
social, technological, and political meanings, prac-
tices, and aspirations that together constitute what is,
and has been, called Freedom. Prerequisite: COCU 100
or consent of the instructor.

COCU 137. The Politics of Bodies    (4)
This course will explore the construction of gendered
bodies and gendered sexuality in postindustrial cul-
ture(s) through political, historical, and media analysis.
Topics may include abortion, eating disorders, body
modification, work and consumption, AIDS, and
genetic engineering. Prerequisite: COCU 100 or consent
of instructor.

COCU 138. Feminist Theory    (4)
This class is designed to initiate students into the
pleasures, pains, and perplexities of critical thinking
about gender.We will survey a wide variety of thinkers



quarter. Past topics include critical theory, rituals and
spectacles. May be repeated for credit three times.
Prerequisite: COCU 100 or consent of instructor.

COCU 179. Colonialism and Culture    (4)
This course examines colonial narratives, slave
accounts, essays, and stories by both colonizers and
colonized. It also explores the issue of nationalism in
determining the limits of colonialism among minority
groups in the United States and in the Third World.
Prerequisite: upper-division standing.

COCU 182. Black Popular Music    (4)
Examine black popular music as social practice, cul-
tural product, historically. African American musical
expressions, discussions of race and intercultural
exchange, power, social change, sound and identity,
music industry, black performance. Music making,
hearing, performance are examined. Prerequisite: COCU
100 or consent of instructor.

COCU 183. Popular Music, Social Practices, and Cultural
Politics    (4)
Focuses on popular music as a social, aesthetic, histor-
ical, political formation. Relationship between musical
and extramusical forces (institutions, communities,
industries, identities) will be examined. Music making,
hearing, performance will be engaged as sites of
expressive practice, cultural politics, social identity.
Prerequisite: COCU 100 or consent of instructor.

Communication and Human 
Information Processing

COHI 100. Introduction to Communication and the
Individual    (4)
An introduction to theories of human mental
processes which emphasizes the central role of medi-
ation.The course covers methods of research that per-
mit the study of mind in relation to different media
and contexts of use. The traditional notion of media
effects is critically examined in a number of important
domains, including television, film, writing, and oral
language. Prerequisite: COGN 20 or HDP 1, or consent of
instructor. Offered spring quarter.

COHI 108. The Development of Communication in
Children    (4)
The course serves as an introduction to research
methods in the study of child development. The spe-
cial focus of the course will be on how children acquire
competence in symbolic communication, including
language, drawing, writing, and number systems.
Observation of children in their interactions with each
other and adults will be required. Prerequisite: COHI 100
or consent of instructor.

COHI 114. Bilingual Communication    (4)
This course is designed to introduce students to the
multiple settings in which bilingualism is the mode of
communication. Students will examine how such set-
tings are socially constructed and culturally-based.
Readings on language policy, bilingual education, and
linguistic minorities, as well as field activities will con-
stitute the bulk of the course. Prerequisite: COHI 100 or
consent of instructor.

COHI 115. Education and Global Citizenship    (4)
The course introduces students to concepts, possibili-
ties, and dilemmas inherent in the notion of global citi-
zenship. Students will formulate goals and instructional
strategies for global education and the expected com-
petence of an individual within a global society—able to

focus simultaneously upon many diverse elements,
issues, and contexts. It will examine the role that com-
munication and curriculum can play in the formation of
identity, language use, and civic responsibility of a
global citizen.Prerequisite: COHI 100 or consent of instruc-
tor.

COHI 117. Language, Thought, and the Media    (4)
This course examines the ways in which various com-
municative channels mediate human action and
thought. A basic premise of the course is that human
thought is shaped in important ways by the commu-
nicative devices used to communicate. There is a par-
ticular emphasis on how thought develops, both
historically and in the individual. Prerequisite: COHI 100
or consent of instructor.

COHI 119. Learning to Read    (4)
This course explores learning to read as a process
involving individual, cultural, and social resources.
Reading difficulty is understood as induced by lack of
resources, such as access to books or access to strate-
gies for decoding, comprehension, and analysis of
written text. Activities of reading are taken as a basic
context for understanding patterns of chronic and
pervasive reading difficulty in their populations.
Prerequisite: COHI 100  or consent of instructor.

COHI 120. Reading the Web    (4)
This course explores how networked computing has
helped change many aspects of modern life, from
how we manage illness to how we see ourselves cul-
turally. The focus of the class is the online venue—
how has the Web become part of daily life? What is
different about goods, services, and events that tran-
spire online? What theories of communication and
social interaction are useful in understanding online
behavior? Prerequisite: COHI 100  or consent of instruc-
tor.

COHI 121. Literacy, Social Organization, and  
the Individual    (4)
This course will examine the historical growth of liter-
acy from its earliest precursors in the Near East. The
interrelation between literate technology and social
organization and the impact of literacy on the indi-
vidual will be twin foci of the course. Arriving at the
modern era, the course will examine such questions
as the impediments to teaching reading and writing
skills to all normal children in technological societies
and the relation between literacy and national devel-
opment in the Third World. Prerequisite: COHI 100 or
COCU 100 or HDP 1 or consent of instructor.

COHI 122. Communication and the Community    (4)
This course examines forms of communication that
affect people’s everyday lives. Focusing on ways that
ethnic communities transmit and acquire information
and interact with mainstream institutions, we exam-
ine a variety of alternative local media, including
murals, graffiti, newsletters, and community radio.
Prerequisite: COHI 100 or consent of instructor.

COHI 123. Children and Media    (4)
A course which analyzes the influence of media on
children’s lives.The course adopts an historical as well
as social perspective on childhood within which
media plays a role. Among media studied are books,
films for children, video games, computer games, and
television. Prerequisite: COGN 20 or HDP 1 or consent of
instructor.

COHI 124. Voice: Deaf People in America    (4)
The relationship between small groups and dominant
culture is studied by exploring the world of deaf peo-
ple who have for the past twenty years begun to speak

as a cultural group. Issues of language, communication,
self-representation, and social structure are examined.
Prerequisite: COHI 100 or consent of instructor.

COHI 125. Communication in Organizations     (4)
Organizations are analyzed as historically-evolving
discursive systems of activity mediated by talk, text,
and artifacts. The class covers sense making, coordi-
nating, symbolizing, talking, negotiating, reading and
writing, story-telling, joking, and visualizing in organi-
zations. Exemplary case studies, employing several
complementary theoretical frameworks, are used to
analyze these communicative processes. Prerequisite:
COHI 100 or consent of instructor.

COHI 126. Toys and the Material Life of Children    (4)
This course reviews a history of toys and those used by
children. Toys will be studied from the view of their
imagery and market popularity, including dolls, action
figures, blocks, trains, cars, computer games, and “edu-
cational toys.” Students will analyze the toy industry
and its impact on childhood, leisure, and family life.
Prerequisite: COHI 100 or consent of instructor.

COHI 127. Biography and Life Stories     (4)
Course examines several different ways of telling sto-
ries as a form of communication: our own life and
about the lives of others. There are also the occasions
that the life stories of ordinary people are told at and
celebrated: for example, funerals, festschrifts, retire-
ment dinners, fiftieth-anniversary parties, and retro-
spective art shows. Prerequisite: COHI 100 or consent of
instructor.

COHI 129. Borderlands    (4)
Communicative and identity aspects of “marginal-
ity”—belonging to more than one race, community, or
nationality, and on the literature about insiders and
outsiders. Considers contemporary race-critical and
feminist theory, including cyborg anthropology, the
historical concept of race in America, and the prob-
lematics of multiple memberships of various sorts.
Prerequisite: COHI 100 or content of instructor.

COHI 134. Language and Human Communication    (4)
This course looks at the interaction of technology, cul-
ture, and language, with a focus on narrative styles.
Theories on the role of technology in shaping and
transforming talk are examined. Cultural properties
such as physical space and work traditions are studied
as they bear on styles of talking and talking about the
world. Storytelling, humor, and talk of children are
used as examples of styles of talking. Prerequisite: COHI
100 or consent of instructor.

COHI 135. Language and Globalization    (4)
The interaction of language and culture in human
communication. New and old languages, standard
and dialect, dominant and endangered, are the special
focus. Selected languages as examples of how lan-
guages exist in contemporary contexts. Prerequisite:
COHI 100 or consent of instructor.

COHI 143. The Psychology of the Filmic Text    (4)
The course will examine a variety of films using differ-
ent perspectives and methods of psychology to ana-
lyze the types of problems raised by the nature of
cinematic communication.Topics will include an intro-
duction to basic elements of cinematography, theo-
retical and technical bases of film’s “grammar,”
perception of moving pictures, the function and sta-
tus of sound, the influence of film on behavior and cul-
ture (and vice versa), the representation of
psychological and social interaction, the communica-
tion of narrative and spatial information formation,
the generation and translation of film’s conventions,



and the parameters which the medium and the cul-
ture impose upon the attempt to express various
forms of abstraction in the concrete visual language of
film. Prerequisite: COHI 100 or consent of instructor.

COHI 175. Advanced Topics in Communication:
Human Information Processing    (4)
Specialized study in communication: human informa-
tion processing with topics to be determined by the
instructor for any given quarter. May be repeated for
credit three times. Prerequisite: COHI 100 or consent of
the instructor.

Communication Media Methods

COMT 100. Nonlinear/Digital Editing    (4)
Prepare students to edit on nonlinear editing facilities
and introduce aesthetic theories of editing: time code
editing, time line editing on the Media 100, digital
storage and digitization of audio and video, compres-
sion, resolution, and draft mode editing. Prerequisites:
communication majors, COGN 21.

COMT 101. Television Analysis and Production    (6)
An introduction to the techniques and conventions
common to the production of news, discussion, and
variety-format television programs. Particular emphasis
will be placed on the choice of camera “point of view”
and its influence on program content. Laboratory ses-
sions provide students the opportunity to experiment
with production elements influencing the interpreta-
tion of program content. Concentration on lighting,
camera movement, composition, and audio support.
Prerequisite: COGN 21 or consent of instructor.

COMT 102. Introduction to Media Use in  
Communication    (4)
Students will engage in projects, using media, to
address theories of communication. Students can use
film, video, computers, pen and paper, photography,
posters, or performances for their projects. Prere-
quisites: COGN 20 and COGN 21.

COMT 103. Television Documentary (6)
An advanced television course which examines the
history, form, and function of the television documen-
tary in American society. Experimentation with docu-
mentary techniques and styles requires prior
knowledge of television or film production. Labo-
ratory sessions apply theory and methods in the doc-
umentary genre via technological process. Integrates
research, studio and field experience of various media
components. Prerequisite: COMT 101 or COGN 21 or con-
sent of instructor.

COMT 104. Studio/TV    (4)
This course offers students the opportunity to pro-
duce and engage in critical discussions around various
television production formats. We will study and pro-
duce a variety of projects including public service
announcements, panel programs, scripted drama, and
performance productions. Prerequisite: COGN 21 or
consent of instructor.

COMT 105. Media Stereotypes    (4)
An examination of how the media present society’s
members and activities in stereotypical formats.
Reasons for and consequences of this presentation are
examined. Student responsibilities will be: (a) partici-
pation in measurement and analysis of stereotype
presentations; (b) investigating techniques for assess-
ing both cognitive and behavioral effects of such
scripted presentations on the users of media. Course
can be taken to meet COCU major requirement.
Prerequisite: COCU 100 or consent of instructor.

COMT 107. Internet Journalism    (4)
This course focuses on writing for Internet publica-
tions and using the Internet for research and hyper-
text bibliography. Students will be required to learn
and use a web-programming language. News writing
for the Internet will be compared to news writing in
other media, including print journalism. Prerequisites:
communication major, COGN 20 or consent of instructor.

COMT 109. Digital Media Pedagogy    (4)
This course teaches techniques for teaching digital
media: such as Word, Photoshop, PageMaker, digital
cameras, digital video, non-linear editing.What are the
special challenges digital media present to teachers
and students? How do digital media compare to older
technologies such as typewriters, film cameras, and
analog video? How do gender, class, and age affect the
way students and teachers respond to digital media?
At least six hours of fieldwork at a computer lab of
their choice or at Seiter’s project at Adams Elementary
will be required. Experience with computers and/or
digital imaging recommended. Prerequisite: communi-
cation majors only.

COMT 110. News Media Workshop    (4)
Designed for students working in student news
organizations or off-campus internships or jobs in
news, public relations, or public information. A work-
shop in news writing and news analysis. Prerequisites:
COCU 100 and COSF 171 (may be taken concurrently) or
consent of instructor.

COMT 111A-B. Communicating and Computers    (4-4)
This course introduces students to computers as
media of communication. Each quarter students par-
ticipate in a variety of networking activities designed
to show the interactive potential of the medium. Field
work designed to teach basic methods is combined
with readings designed to build a deeper theoretical
understanding of computer-based communication.
Courses can be taken to meet COHI major require-
ment. Prerequisites: COHI 100 and communication
major or consent of instructor.

COMT 112. Ethnographic Methods for Media 
Research    (4)
This is a practical course on ethnographic fieldwork—
obtaining informed consent interviewing, negotiat-
ing, formulating a research topic, finding relevant
literature, writing a research paper, and assisting oth-
ers with their research. Course can be taken to meet
COHI major requirement. Prerequisite: COHI 100 or con-
sent of instructor.

COMT 115. Media and Design of Social Learning 
Contexts    (6)
(Same as HDP 115). A combined lecture/lab course
cross listed in Communication and Human Develop-
ment. Students attend lecture, write fieldnotes, and
spend 3 hours per week in specially designed after-
school settings working with children and designing
new educational media and producing special proj-
ects. Prerequisite: COHI 100 or HDP 1.

COMT 116. Practicum in Child Development    (6)
(Same as HDP 135.) A combined lecture and labora-
tory course for juniors and seniors in psychology and
communication. Students should have a solid founda-
tion in general psychology and communication as
human information processing. Students will be
expected to spend four hours a week in a supervised
practical after-school setting at one of the community
field sites involving children. Additional time will be
devoted to readings and class prep, as well as, six

hours a week transcribing field notes and writing a
paper on some aspect of the field work experience as
it relates to class lectures and readings. Please note
that the enrollment size for each site/section is limited.
See department course listing for site/section descrip-
tions. Prerequisite: COHI 100 or HDP 1 or Psych 101.

COMT 120. Documentary Sketchbook    (4)
Digital video is the medium used in this class both as a
production technology and as a device to explore the
theory and practice of documentary production.
Technical demonstrations, lectures, production exer-
cises, and readings will emphasize the interrelation
between production values and ethics, problems of
representation, and documentary history. Prerequisite:
COGN 21 or consent of instructor

COMT 121. Sound Production and Manipulation    (4)
Advanced seminar in sound production,design,editing.
Students create projects by recording original sounds,
editing on a Pro-Tools system.We consider the potential
of sound in film, radio, TV, and the Web by reviewing
work and reading sound theory. Prerequisites: commu-
nication majors only and COGN 21.

COMT 122. Social Issues of Media Production    (4)
Analyze forms of social issue media production, pho-
tography, audio/radio, arts, crafts, Web, print zines,
political documentary. Students work with several
forms of media making: video, audio, Web design, and
a project in their chosen format. Prerequisite: COGN 21
or consent of instructor.

COMT 175. Advanced Topics in Communication, Media
Methods    (4)
Specialized “practice” in communication: media meth-
ods with topics to be determined by the instructor in
any given quarter. May be repeated for credit three
times. Prerequisite: communication majors only.

General Communication

COGN 150. Senior Seminar in Communication    (4)
This course examines in detail some topic in the field
of communication, bringing to bear several of the
approaches and perspectives introduced in the basic
communication curriculum. Seminars will be limited
to 25 students and class participation is stressed. A
research paper is required. Prerequisite: senior standing
or consent of instructor.

COGN 175. Advanced Topics in Communication:
General    (2)
Specialized study in general communication with top-
ics to be determined by the instructor, for any given
quarter. May be repeated for credit. Prerequisite: must
be taken with AIP 197.

COGN 191A-B. Honors Seminar in Communication    (4)
Preparation of an honors thesis, which can be either a
research paper or a media production project. Open to
students who have been admitted to the honors pro-
gram. Grades will be awarded upon completion of the
two-quarter sequence. Prerequisite: admission to the
honors program.

COGN 194. Research Seminar in Washington, D.C. (4)
(Same as PS 194, USP 194, Hist 193, SocE 194, Erth 194.)
Course attached to six-unit internship taken by stu-
dents participating in the UCDC program. Involves
weekly seminar meetings with faculty and teaching
assistants and a substantial research paper. Prere-
quisite: participation in UCDC program.



COGR 220. The News Media    (4)
History, politics, social organization, and ideology of
the American news media. Special attention will be
paid to historical origins of journalism as a profession
and “objective reporting” as ideology; empirical stud-
ies of print and TV journalism as social institutions;
news coverage of Vietnam and its implications for the-
ories of the news media.

COGR 222. Childhood and Culture    (4)
This course explores the social construction of child-
hood as organized by the institutions of school and
family. Of particular interest are media consumption
and leisure as they interact with the emergence of
taste, preference, and identity in children. Modern
adolescence is also explored as it bears on the social
nature of childhood.

COGR 225A. Introduction to Science Studies    (4)
Study and discussion of classics work in history of sci-
ence, sociology of science, philosophy of science, and
communication of science, and of work that attempts
to develop a unified science studies approach.
Required for all students in the Science Studies
Program. Prerequisite: enrollment in the Science Studies
Program or approval of instructor.

COGR 225B. Seminar in Science Studies     (4)
Study and discussion of selected topics in the science
studies field. Required for all students in the Science
Studies Program. Prerequisite: enrollment in the Science
Studies Program or approval of instructor.

COGR 225C. Colloquium in Science Studies    (4)
A forum for the presentation and discussion of
research in progress in science studies, by graduate
students, faculty, and visitors. Required for all students
in the Science Studies Program. Prerequisite: enroll-
ment in the Science Studies Program or approval of
instructor.

COGR 225D. Advanced Approaches to Science 
Studies     (4)
Contemporary themes and problems in science stud-
ies. Focus on recent literature in the history, philoso-
phy, and sociology of science, technology, and
medicine. Required of all students in the Science
Studies Program. Prerequisites: Completion of COGR
225A, HIGR 238, PHIL 209A, or SOCG 255A; enrollment in
Science Studies Program or consent of instructor.

COGR 236. Popular Culture    (4)
This class will be an opportunity for students to
review major contributions to the field from the disci-
plines of anthropology, history, literature, sociology
and American studies, and to experiment with some
of the recently developed methods for studying pop-
ular forms. They will then be able to consider more
precisely the potential and actual contribution of
studies of popular culture to the discipline of commu-
nication.

COGR 238. The Frankfurt School on Mass Culture Social
Theory    (4)
This reading seminar will consider works by Frankfurt
School theorists (Horkheimer, Adorno, Pollock,
Lowenthal, Marcuse, Benjamin, Habermas) on mass
media, mass culture, idology, art, authority and the
individual, and their relevance in the analysis of con-
temporary capitalism. Prerequisite: graduate standing
or consent of instructor.

COGN 198. Directed Group Study in Communication  (4)
Directed group study on a topic or in a field not
included in the regular curriculum by special arrange-
ment with a faculty member. (P/NP grades only.) May
be taken three times for credit. Prerequisite: consent of
instructor.

COGN 199. Independent Study    (4)
Independent study and research under the direction
of a member of the staff. (P/NP grades only.) Prere-
quisite: consent of instructor.

GRADUATE

COGR 200A. Introduction to the Study of
Communication as Social Force    (4)
This course focuses on the political economy of com-
munication and the social organization of key media
institutions. There will be both descriptive and analyt-
ical concerns. The descriptive concern will emphasize
the complex structure of communication industries
and organizations, both historically and cross-nation-
ally. The analytic focus will examine causal relation-
ships between the economic and political structure of
societies, the character of their media institutions,
public opinion, and public attitudes and behaviors
expressed in patterns of voting, consuming, and pub-
lic participation. The nature of evidence and theoreti-
cal basis for such relationships will be critically
explored.

COGR 200B. Introduction to Study of Communication:
Communication and Culture    (4)
This course focuses on questions of interpretation and
meaning. This course will examine how people use
texts to interpret the world and coordinate their activ-
ities in social groups. Students will study both theories
of interpretation in the conventional sense and theo-
ries about the act of interpreting.

COGR 200C. Introduction to the Study of
Communication: Communication and the Individual  (4)
This course will draw on theorists who examine
human nature as constituted by social, material, and
historical circumstances. This course considers the
media in relation to the ontogenetic and historical
development of the human being and an examination
of the individual as socially constituted in a language-
using medium. The role of new communication tech-
nologies as part of research methodologies is
explored in lecture-seminar.

COGR 201B. Ethnographic Methods for Communication
Research    (4)
A supervised and coordinated group project will allow
students to develop competence in a variety of ethno-
graphic approaches to communication. Subjects cov-
ered include choosing a field-work site, setting or
process for participation; entry and development of
relationships; techniques of observation, interviewing,
notetaking, and transcription. Course may also include
photography and video as research tools. All partici-
pant observation and interviewing strategies fall
under the review of the Committee on Human
Subjects.

COGR 201C. Discourse Analysis    (4)
Review and critique of studies employing discourse
analysis, focusing on the ways that “discourse” is iden-
tified, recorded, and reported. A working notion of “dis-
course” will develop from works representing diverse
disciplinary approaches. Students will record, tran-
scribe, and report on segments of talk in an everyday
setting. All participant observation and interviewing

strategies fall under the review of the Committee on
Human Subjects.

COGR 201D. Historical Methods for Communication
Research    (4)
Different approaches to conducting historical
research in communication. Such approaches may
include the social history of communication technol-
ogy; structuralist and poststructuralist accounts of lan-
guage, media, and collective memory; and new
historicist treatments of cultural history. Sources, doc-
umentation, and the nature of argument from histori-
cal evidence are emphasized.

COGR 201H. Qualitative Methods in Audience  
Research    (4)
This course explores the social and economic defini-
tions of media audiences and the various qualitative
methodologies for studying media use. Includes audi-
ences for television, video, and motion pictures, as well
as users of telephones, computers, and electronic mail.

COGR 201I. Ethnography of Information Systems    (4)
This course will survey the rapidly growing body of
ethnographic analyses of information systems, to
extend the basic principles of ethnographic research
and to lead students in the development of projects
modifying these principles for the emerging elec-
tronic environment. Students may approach the
course in one (or both) of two ways—either preparing
for and carrying out a pilot ethnographic study or
studying the theoretical literature in depth.

COGR 201J. Comparative Analysis    (4)
The logic of comparative analysis and its role in com-
munication research. Scientific inference in qualitative
research. Selection of cases. Problems of translation
across cultures.

COGR 201L. Qualitative Analysis of Information 
Systems    (4)
Historical and ethnographic studies of information
systems—the design and use of information and com-
munication technologies in their social, ethical, politi-
cal, and organizational dimensions. Objects of study
range from the invention of file folders to email use
and distributed databases as communication systems.
Prerequisite: graduate standing or consent of instructor.

COGR 201M. Content Analysis    (4)
History uses methodology of quantitative analysis of
media content. Includes conceptual issues concerning
the quantification of meaning and practical proce-
dures for coding and data analysis. Students read
examples of studies using content analysis and carry
out their own pilot analyses. Prerequisite: graduate
standing or consent of instructor.

COGR 210. Information and Society    (4)
The social, legal, and economic forces affecting the evo-
lution of mass communication institutions and struc-
ture in the industrialized world. Differential impacts of
the free flow of information and unequal roles and
needs of developed and developing economies.

COGR 215. Regulation of Telecommunications     (4)
The course will look at the history of, and rationales for,
the regulation of mass communications in the United
States. The course will cover both broadcasting and
common carrier regulation. We will analyze telecom-
munications regulatory structures as they were consti-
tuted historically with the 1934 Communications Act
and examine their breakdown in the late 1970s. In a
larger vein, the course will examine the rise and func-
tions of regulatory agencies in modern American his-
tory.



COGR 240. The Culture of Consumption    (4)
(Cross-listed with HIGR 273.) This course will explore
the development and cultural manifestations of con-
sumerism in the nineteenth and twentieth centuries.
Topics will include the rise of museums, the develop-
ment of mass market journalism and literature, adver-
tising, and the growth of commercial amusements.
Readings will focus primarily, but not exclusively, on
the United States. Students will be encouraged to
think comparatively.

COGR 250. Third World Cinema    (4)
Course examines the history, theory, and aesthetics of
“Third Cinema”—schools of cinema developed by
selected filmmakers from Africa, Latin America, and
Asia. Through film screenings and a wide range of
readings students will discuss such topics as cinema
and national identity, cinema and social change, and
Hollywood dominance. Prerequisite: graduate standing
or consent of instructor.

COGR 261. Mediational Approaches to Culture/Mind  (4)
This course will examine theories of mind in which
cultural mediation is given a leading role. The work of
anthropologists, psychologists, and communication
scholars will be studied in depth. Emphasis will be
placed on the methodological implication of cultural
theories of mind for empirical research.

COGR 275. Topics in Communication    (4)
Specialized study in communication, with topics to be
determined by the instructor for any given quarter.

COGR 280. Advanced Workshop in Communication
Media    (4)
This course is a project course in which students pre-
pare a production or experiment using one of the
forms of media. The course is designed to allow stu-
dents to experiment in a communication form other
than the usual oral presentation in class or a term
paper. Students can do a video production, a coordi-
nated photographic essay or exhibit, a computer
insructional game, a published newspaper or maga-
zine article directed at a special audience, a theatrical
presentation, or some form other than those listed.
Prerequisite: graduate standing or consent of instructor.

COGR 294. The History of Communication Research    (4)
Intellectual history of the field of communication
studies from Robert Park to the present. Explication 
and assessment of major research approaches and
classic studies representing both empirical and critical 
traditions.

COGR 296. Communication Research as an 
Interdisciplinary Activity    (4)
A course that introduces students to the interdiscipli-
nary nature of the field of communication research as
represented by the work of faculty in the Department
of Communication.Through faculty research, students
are presented with concrete examples of communica-
tion reseaarch theory and practice that can provide
them with insights for conducting their own research
projects. Prerequisite: graduate standing or consent 
of instructor.

COGR 298. Directed Group Study    (1-12)
The study and analysis of specific topics to be devel-
oped by a small group of graduate students under the
guidance of an interested faculty member. COGR 500.
Practice Teaching in Communication  (4)

COGR 299. Graduate Research    (1-12)
Advanced independent study in communication
under the guidance of Department of Communi-
cation faculty.

COGR 500. Practice Teaching in Communication    (4)
A doctoral student in communication is required to
assist in teaching undergraduate Department of
Communication courses for a total of six quarters. One
meeting per week with the instructor, one meeting per
week with the assigned sections, and attendance at
the lecture of the undergraduate course in which he or
she is participating are part of this requirement.


